
Thanks partly to Donald Trump and his focus on “fake news” and 

Facebook’s failure to block the Russian propaganda supporting the 

Republicans during the last year’s presidential election, everybody is 

waking up to the need for much more effective controls.  

Brand marketers are corporate citizens and have two great 

considerations at all times: ethical best practices and distinguishing 

vendor hype from realistic assessments of the impact of current 

major announcements. 

Concerning ethical best practices governing paid social-media 

communications, the ASA (Advertising Standards Authority) 

and the IAB (Integrated Advertising Bureau) are working on a 

set of guidelines enhancing the Advertising Code of Practice 

with enforceable social-media regulatory guidelines. These will 

be profoundly influential and to complement them, a training 

manual will be published to ensure that all employees and 

contractors can be made fully aware of what they can do and 

what they cannot do.  A draft programme will be announced and 

a consultative period will follow leading to the implementation 

date.

The six major platforms we will be focussing on are Facebook, 

Instagram, Twitter, LinkedIn, YouTube, SnapChat. The steps being 

taken by the management of Facebook to at long last monitor 

content will have very positive influence and I believe its 

dominance as an advertising medium is most likely to continue, 

albeit one has to be very impressed by the rise and rise of 

Instagram.
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ALL THINGS DIGITAL   By Terry Murphy

The big issues

impacting social media communications
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 There has been a lot of publicity around the abuse of 

information communicated via social-media channels. 

Unlike traditional media, which has always been obliged 

to verify all information published and is legally 

liable for publishing false information, social-media 

platforms have pretended for far too long that it is not 

their responsibility to vet the content published on their 

channels. 



Introducing Happy Event Firming Cream

Happy Event has been a trusted brand for over 50 years. Our latest addition, Happy Event Firming 
Cream, is scientifically proven to benefit post-pregnancy moms in a number of ways. Pink Pepperslim 

is a slimming agent that burns fat, while promoting skin firming and micro-circulation. Centella 
Extract improves skin’s elasticity and helps to reduce the appearance of stretchmarks.

Olive Oil and Shea Butter nourish the skin, keeping it supple and smooth.

Happy Event Firming Cream with Pink Pepperslim extract joins a range of other loved and trusted 
products, giving moms a holistic approach to nur turing skin, and letting mom take care of herself 

and her baby while Happy Event takes care of her skin.

Stock up now to let your consumers discover the organic benefits of
Happy Event Firming Cream with Pink Pepperslim Extract today.

A unique product with Pink Pepperslim Extract
that works to revitalise Mom’s skin.

Elana Afrika-Bredenkamp, brand ambassador and 
momtrepreneur, says: “Having used Happy Event 
with both my pregnancies, I can whole-heartedly 

recommend Happy Event.”

A unique product with Pink Pepperslim Extract
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Cape Town: (021) 532 2113 • Johannesburg: (011) 680 5210

For more information on these and other quality brands, contact your nearest A.J. Nor th of fice:

or www.ajnor th.co.za            www.happyevent.co.za 


